
3  R E A S O N S  W H Y
CASHLESS WORKS ON LOW VOLUME MACHINES

86%

Increases Overall Revenue

Boosts Consumer
Spend

$1.14

Cashless ROI is Greater than its Cost

AVERAGE CASH
SPEND 

$1.56
AVERAGE DIGITAL
PAYMENT SPEND 

37% MORE
PER PURCHASE WITH DIGITAL PAYMENT
(CREDIT, DEBIT, NFC CONTACTLESS, OR MOBILE WALLET) 

CONSUMERS SPEND 

Top line sales growth 
after 18 months

84,000
Total Vending Machines

Analyzed

10,600
Low Volume Machines with
pre-cashless sales of less

than $2,000 a year

BEFORE

ADD
 CASHLESS

+

Machine Sales
/ Per Month

Machine Sales
/ Per Month

$104 $193 

AFTER

AVERAGE TOTAL ANNUAL SALES PER MACHINE

$1,248
CASH-ONLY

$2,316 
CASH + CASHLESS 

 $58,600
 $293 per year x 200 machines
Potential New Annual Profit!

INCREMENTAL PROFITALL IN COSTS

Annual COG’s, Commissions, Taxes, Monthly
Hardware Service Fee, Processing Fee

 $775

800.633.0340 | www.usatech.com 
This case study was created during the Company's tenure as USA Technologies, Inc. The Company

rebranded to Cantaloupe, Inc. April 19th, 2021. For contact information please visit www.cantaloupe.com.


