UNATTENDED

SHOPPERS:

NVHO THEY ARE AND WHAT THEY VWANT

In The Future Of Unattended Retail Report, PYMNTS examines survey data FEBRUARY 2020
from 2,325 U.S. consumers to learn how access to unattended retail options

could change their spending habits. Our research reveals that consumers’ interest

in different unattended purchases and payment methods varies by generation.
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PAYMENT METHODS THAT RESONATE WITH SHOPPERS YOUNG AND OLD
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CONSUMERS ARE MOST INTERESTED IN BUYING -
HEALTHCARE PRODUCTS UNATTENDED -
Generation Z Millennials Bridge Generation X Baby boomers
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Read more at www.pymnts.com/study/future-of-unattended-retail-report-february-2020
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This case study was created during the Company’s tenure as USA Technologies, Inc. The Company
rebranded to Cantaloupe, Inc. April 19th, 2021. For contact information please visit www.cantaloupe.com.




